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Determinants of tourism routes for tourism development: the mediating role of tourist
satisfaction in Malaysia islandsS.M. Hashemi *, J. Jusoh
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Abstract: The emergence of tourism routes has played a major role in advocating community based tourism servingas a collective marketing tool for mostly small tourism enterprises within a particular destination. In Malaysianowadays, route tourism is becoming positively developed, including connecting with each other the tourismresources of a number of smaller locations and marketing them jointly as an individual tourism destination area.This particular advancement is more extreme in the case of Island destinations due to their geographic restrictions.A framework for tourism development in the Islands the government of Malaysia is in the process of tourismdevelopment goals that make the country one of the best destinations in Asian countries. This research is aframework of the top concern areas for tourism development in Malaysia. The concentrate on the study is touristroute and role of international tourist towards the effects of tourism development in the Islands. The paperdiscusses how the researcher proposed research framework and strategy to obtain into consideration thedeveloping of tourism destinations base on Islands.
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1. Introduction

*Today, Tourism remains the world’s largestindustry and one of the fastest growing sectors,accounting for over one-third of the value of totalworldwide services trade (WTO, 2006). Tourismtakes various forms on many Islands off the east andwest coasts of Peninsular Malaysia. Tourismdevelopment started largely as an unplannedprocess in many Islands (Hashemi, 2014a). In recentyears, tourism route have been developed andplanned on some Islands in Malaysia.  The distinctivenature of the Islands gives rise to specific tourism-environment relationships which can be critical forIslands.  Increasing importance is being placed onplanned development and environmental aspects ofIsland tourism development (Wilkinson,2008). Route tourism is essentially a market-drivenapproach for tourism destination development(Meyer, 2004). As argued at the beginning of thisstudy the concept of ‘route development’ isdescribed as the world’s best hope to securesustainability in travel and tourism (Briedenhann &Wickens, 2004). The concept is particularly useful ona micro economic-scale because of the involvementof local communities. Besides the economic benefits,tourism can also be conducive to environmental andcultural conservation efforts. Tourism routes cantherefore be seen as a vehicle for a variety ofgovernment and private sector developmentalobjectives (Hall et al., 2003; Meyer, 2003).
* Corresponding Author.

2. Review of literatureCertainly, there is necessary information oninternational tourist routes of the country of originto the destination country and creating it feasible toevaluate the development and, probably, theachievement in appealing to tourists to thedestination. A number of observers illustrate ‘routetourism’ as the world’s best except for obtainingdurability in travel and tourism (Calvin, 2010). Thephrase relates to an effort to provide together avariety of activities and attractions under a unifiedtheme and therefore promote entrepreneurialopportunity through the development of ancillaryproducts and services (Lourens, 2007). Thedevelopment of tourism routes as tourist attractionshas gained prominence in recent years (Hashemi,2014b). One crucial purpose of these routes, apartfrom attracting tourists to a location, is to tie-up anumber of attractions that might individually, nothave the possible to attract visitors to spend sometime and money. Utilizing a synergy impactguarantees to have higher pulling power, and itfurthermore disperses visitors’ money among abigger quantity of recipients. Generally, the root ideais regarded as by numerous tourism analysts to bean efficient approach of tourism distribution (Meyer,2004; ECI Africa, 2006). Routes vary considerably inlength and scale (local, regional or international),and attract different kinds and numbers of tourists(Meyer, 2004). According to Meyer (2004), routes
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seem to be a particularly good opportunity fordeveloping less explored areas with valuable culturalresources that appeal to special interest tourists,who often not only stay longer but also spend moreto pursue their particular interest.
2.1. Tourism developmentThe growth of the tourism industry has beenmost timely for several Southeast Asia countries inview of several more general economic and politicalchanges which have taken place in the region overthe past two decades (Henderson, 2003). Tourismdevelopment in Malaysia is constrained by certainsocioeconomic and political factors which requireplanning considerations beyond the traditionalconcerns for growth and promotion. Apart from theNew Economic Policy which calls for racial-spatialeconomic restructuring and indigenization ofcontrol, tourism development in Malaysia requiresreconciliation with the less than liberal religious andcultural orientations of the populace (Holidaying,2003).
2.2. Tourist satisfactionSatisfaction is then defined as “a judgement that aproduct or service feature, or the product or serviceitself, provides a pleasurable level of consumption-related fulfillment” Oliver (1997) or as an overallevaluation of a purchase (Fornell, 1992). MacKay &Crompton (1990) define satisfaction in a similar wayby focusing on the “psychological outcome whichemerges from experiencing the service” (MacKey &Crompton, 1990). Tourist satisfaction is defined aspost-consumption evaluation concerning a specificproduct or service (Westbrook & Oliver, 1991), andproposed to be one of the key judgments thattourists make regarding a tourism service. Hence, itis a well-established, long-standing focus marketerattention (Yuksel & Yuksel, 2002).
2.3. AccessibilityOne of the major foundations of tourism is thetravel or transport component (Prideaux, 2000). Adestination is in many respects defined by its abilityto provide appropriate visitor access into adestination and dispersal throughout the destination(Harrill, 2004). The dispersal of visitors throughout aregion can provide economic and social benefitsincluding improved services to the host community(Prideaux, 2000). Development of appropriateaccess for visitors to and within a destinationincludes consideration of a number of key factors(Hall & Brown, 2006).
2.4. AttractionsA tourist attraction is a place of interest wheretourists visit, typically for its inherent or exhibitednatural or cultural value, historical significance,

natural or built beauty, offering leisure, adventureand amusement (Newsome et al, 2012). “Naturalsites, man-made facilities, businesses or destinationsof provincial scope/ interest that generate visitationfrom outside the immediate/local area; by offeringoutdoor, educational, scientific, natural, cultural,heritage or entertainment experiences. Anattraction’s primary purpose is to provide visitorswith an experiential product designed to satisfy thetraveling needs of visitors but where the sale ofgoods is of a secondary nature (Briedenhann &Wickens, 2004).
2.5. ActivityTourism characteristic activities can be identifiedas those productive activities whose principal outputis characteristic of tourism (Frechtling, 2010).Tourism is a collection of activities, services andindustries which deliver a travel experiencecomprising transportation, accommodation, eatingand drinking establishments, retail shops,entertainment businesses and other hospitalityservices provided for individuals or groups travelingaway from home (Ottenbacher et al., 2009).
2.6. SafetySafety and security are vital to providing qualityin tourism. More than any other economic activity,the success or failure of a tourism destinationdepends on being able to provide a safe and secureenvironment for visitors (Azam, 2010). Safety andsecurity have always been indispensable conditionfor travel and tourism. But it is an incontestable factthat safety and security issues gained a much biggerimportance in the last two decades in tourism.Changes in the World during the last two decadeswere enormous (Kovari & Zimányi, 2011). Dueterrorist acts, local wars, natural disasters,epidemics and pandemics, that we were witnessesto, security has significantly decreased. The traveland tourism industry could not avoid the negativeimpacts and consequences of these events. Moreoversome of these events manifested the vulnerability oftourism both on global and regional levels(Prashyanusorn et al., 2010).
3. Model on tourism routesMariot created a model in 1969, where threedifferent routes link the tourist’s origin with thedestination. As Figure1 indications, the modelidentifies an access route, a return route and arecreational route. By using these routes, thetraveller is given a direct connection between twoplaces. There is also a third route called recreationalroute, providing the traveller with a range ofservices. The model by Mariot indicates that thetraveler may enter the recreational route at any timefor only part of the journey, making modeling evenless predictable given the range of possible options
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and motivations to tour. The most important spatialprinciple inherent in Mariot’s model is that oftouring Mariot’s Model of Tourist route betweenTwo Locations Access routes -the concept of visitingseveral places during one trip.

Fig. 1: Model of tourist route between two locations
4. Conceptual research frameworkDepending on the variables referred to in section2.1 to 2.6, the conceptual framework has beendesigned (Figure 2). The framework has thecharacteristics of accessibility, attractions, activity,and Safety as independent variables (IVs) and thetourist Satisfaction is a mediating variable (MV), andtourism development is a dependent variable (DV).The framework is utilized to investigation the directeffect of the relationships between independentvariables constructs on tourism development in theMalaysia Island. Moreover, it determines the indirecteffects of tourist Satisfaction on the relationshipbetween independent variables constructs, andtourism development. The unit of analysis for theresearch is the individual international tourist in theMalaysia Island.

Fig. 2: Conceptual research framework with hypothesizedrelationship
5. Hypotheses developmentThrough the conceptual research framework, theresearch hypotheses for the present research aredeveloped and linked with the conceptual

framework of the research; thirteen hypotheses arementioned as follows:
H1a: Accessibility has a positive and significantrelationship with tourism development
H1b: Attractions has a positive and significantrelationship with tourism development
H1c: Activity has a positive and significantrelationship with tourism development
H1d: Safety has a positive and significant relationshipwith tourism development
H2a: Accessibility has positive and significantmediating effects on the relationship with touristsatisfaction on tourism development
H2b: Attractions has positive and significantmediating effects on the relationship with touristsatisfaction on tourism development
H2c: Activity has positive and significant mediatingeffects on the relationship with tourist satisfactionon tourism development
H2d: Safety has positive and significant mediatingeffects on the relationship with tourist satisfactionon tourism development
H3: Tourist satisfaction mediates the relationshipbetween independent variables and tourismdevelopment.
H4a: Accessibility has positive and significantMediating effects on the relationship with touristsatisfaction on tourism development
H4b: Attractions has positive and significantMediating effects on the relationship with touristsatisfaction on tourism development
H4c: Activity has positive and significant Mediatingeffects on the relationship with tourist satisfactionon tourism development
H4d: Safety has positive and significant Mediatingeffects on the relationship with tourist satisfactionon tourism development
6. DiscussionConsidering that the 1970s, tourism developmentin Malaysia experienced continuously developedfrom an alternative field to grow to be a major aspectin the national economic system. It absolutely wasincontrovertible that the traveling component forthe achievement of tourism industry was induced byits factor to the local economy and for that reason;the tourism industry grew to become an agent foradvancement particularly to local tourist destination.Generally, with proper government and privatesector leadership, route tourism can play a catalyticrole in the economic development of communities.The level of capital invested resulted in a renaissancefor local economies, attracting high volumes ofvisitors. In comparison, the Midlands Meanderstarted tiny and increased naturally. Despite the factthat it has changed the local economy, this routeappeals to far less visitors than its alternatives onother continents. The good harmony between allaspects of route tourism development is significantand must be localized to make sure optimisticoutcomes. The value of the role of local governmentand private sector stakeholders during the execution



S.M. Hashemi, J. Jusoh / Journal of Scientific Research and Development, 2 (13) 2015, Pages: 189-193

192

and in the continuing management of routes cannotbe overemphasized, especially in the Malaysiacontext (see Rogerson, 2002b; Meyer, 2004).
7. ConclusionsThe tourism route stays a great advancementstrategy as islands possess distinctive natural, socialor public attractiveness that generally vaporized to ahuge level of tourism. In that regard, route tourismmay be described as an effort that provides witheach other a variety of activities and points ofinterest under a unified theme and thereforegalvanize entrepreneurial opportunity through thedevelopment of ancillary products and services. Anoverall broad policy implication which may bedrawn from this study is that island improvementcan enhance their tourist routes, not only by tradingon the  sources of expansion such as investment inphysical and human investment and deal whichremain the main ingredients, but also by strategicallyharnessing the contribution the tourism industry. Topromote tourism routes as facilitating tourist duringtheir trip. It is necessary that suitable inspiration,strategies and processes to assist in tourism and theproviders are in location; this might be in the form offundamental facilities such as good transport andcommunication system and tax affairs to the hotelsand other tourism related industrial sectors.Furthermore, infrastructure preparing improvementassociated with great power and a sanitary feature isalso essential to support tourism route developmentplans. In addition, the government also assures thesecurity of both foreign and domestic tourists. Isconsidered that close cooperation of governmentswith national tourism industry actors at large tosupport tourism development strategies is neededand also that policy makers should followsustainable tourism plans for an attractivesustainable tourism and economic development.
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